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ABOUT US 
 
Anujjindal.in is an educational platform to help students prepare for some of the most 
competitive and esteemed government examinations in India. 
Set-up in 2016 as an online education platform, providing guidance for the following 
examinations 
 
- RBI Grade B 
- SEBI Grade A 
- NABARD Grade A & B 
- UPSC Management 
- UGC NET JRF Paper 1 
- UGC NET JRF Paper 2 (Commerce & Management) 
- CTET & DSSSB 
 
The company has an impressive  YouTube outreach of 1.20 Lakh Subscribers. 
We also publish books on UGC NET JRF, RBI, SEBI & NABARD examinations. 
The aim is to help increase access of education using high-end technology, while 
maintaining excellence in quality of education. 
The company combines the two most important factors behind a successful education 
System - Access & Quality using it to create a portal that is unparalleled.  







 
 


KEY BENEFITS OF OUR COURSES 


 


 


 


 


 


 


 


 


 


 


Our course structure includes a lot of perks that are otherwise 
unavailable elsewhere. 


It is a comprehensive guide to help you crack the paper & secure your 
dream position. 


 
 


We provide personal solutions all queries using a Telegram group wherein Anuj 
Jindal himself will clarify your doubts. 


 
We curate the learning strategies of past year toppers to help you learn from the success 


of the best 
 


 







 
 


 


 


 


 


• It is a sum of all the things one person does when he wants to create 
understanding in the mind of another person. It involves systematic and 
continuous process of Telling, Listening and Understanding. 


• The word communication has come from two Latin words ‘Communicare’ and 
‘Communis’. The ‘Communicare’ denotes making something Common 
and the ‘Communis’ denotes common, communiality or sharing. 


• Some scholars relate the term communication with an English word 
community. Community members have something common to each other. 
communities are supposed to be formed with the tie of communication. It is the 
foundation of community. Hence, where there is no communication, there can't 
be a community. 


• It is a process of conveying messages from one person to another so that they 
are understood. 


 


COMMUNICATION


WHAT IS COMMUNICATION?







 
 


 


Process of 
exchanging 


INFORMATION 


IDEAS 


THOUGHTS FEELINGS 


EMOTIONS 







 
 


 


 


 


Through? 


SPEECH 


SIGNALS


WRITING


BEHAVIOUR 







 
 


 


 


1. It facilitates sharing and passing of ideas. 
• For example, the idea of a united world was shared and passed on to the 


world by the band “beatles” through a song called “Imagine”, written and sung 
by John Lennon. Singing was a communication exercise which enabled and 
facilitated sharing and passing of ideas. 


 
2. It is a Science and Art. 


• Understanding the way communication works and how we react to it is 
science.  


• To communicate with one another is an art. There are so many different 
languages and each one is hard to master. To be able to communicate in a 
precise manner and have it clear so others can understand you and be able to 
listen to what you are saying is an art in its self.   


 
3. Communication can be developed over time. It is not an innate quality but can 


be learnt 
 


4. It can be a one-way process.  
• For example, television and songs are methods of mass communication where 


instant feedback cannot be given by the receiver of the message. The 
message is simply delivered by the sender to the receiver. 


 
5. It is a continuous process. 


• By continuous we mean that a cycle of sender, message, receiver, response is 
created which results in a closed loop of communication wherein there is 
continuous and never-ending interaction between parties to a communication. 
To simplify, a set of dialogues between actors in a movie is a continuous 
communication process. 


 


NATURE AND CHARACTERISTICS OF 
COMMUNICATION:







 
 


6. It is a human process. 
• By human we mean living things using some or all parts of the brain to 


interact. Communication cannot be carried out by non-living things. 
• The universal law of communication theory says that all living beings whether 


they are plants, animals, human beings communicate through sound, speech, 
visible changes, body movements, gestures or in the best possible way to 
make the others aware of their thoughts, feelings, problems, happiness or any 
other information. 


 
7. It is a universal process. 


• Communication connects sender and receiver through space and time, 
making it a universal process.  


• Through space- Barack Obama connecting with people around the world by 
coming live on TV.  


• Through time- Singers record their songs and communicate over time with 
listeners. 


 
8. It provides social interaction through messages. 


 
9. It encourages feeling of togetherness.  
 


10. It creates a common pool of ideas, norms and thinking. 
• Through continuous communication, people create a common set of accepted 


ideas and norms that are agreed upon and believed in by the entire group. 
 


11. It also helps in intrapersonal communication i.e., individualistic. 
Intrapersonal means communication within oneself. 
 


12. It is made by the people for the people through interaction.  
 


13. It promotes the feeling of understanding, expressing and knowing each 
other. 


 







 
 


14. It creates an emancipatory platform for humankind through which they can 
say what they want and feel, to others. 







 
 


 
 


  


OBJECTIVES OF COMMUNICATION:


It's prime objective is to educate the members of the 
society such as via news, views and concepts. 


It helps in transforming society. it informs people about 
social events and functions to build togetherness in the 
society. 


It integrates various activities of any organisation. 
Therefore, it proves to be an important part of any 
organisation. It gives directions, assists desicion making 
and builds friendly environment through interaction. 


It aims at strengthening communication at individual 
level. (Intrapersonal)







 
 


 


 


It means how a message is transferred from one person to another.  


 


 


 


1. SENDER is the person who sends the messages.  


PROCESS OF COMMUNICATION:


SENDER/ 
SPEAKER


MESSAGE 


ENCODING 


MEDIUM/
CHANNEL


RECEIVER/ 
LISTENER


DECODING


FEEDBACK


NOISE  


BARRIER 







 
 


2. MESSAGE is the subject matter of communication. 
3. ENCODING is the process of allotment of signs, symbols and words in a 


message. 
4. MEDIUM/CHANNEL is the department or instrument through which 


communication passes.  
5. RECEIVER is the person who receives the message. 
6. DECODING is the conversion of signs, symbols and words into readable 


forms by receiver.  
7. FEEDBACK is for suggestions and ideas.  


 


• In circular communication, the encoder becomes decoder (decoder becomes 
encoder) when there is feedback.  


 


• FEEDBACK Is always taken from Receiver.  
• When FEEDBACK is taken in advance, It is known as FEED FORWARD 


STUDY.  


 


 







 
 


 


4 S’s OF COMMUNICATION: 
Þ SHORTNESS: it means message delivered should be short. 
Þ SIMPLICITY: it means language used should be simple and using of technical 


words/ Jargons should be avoided.  
Þ STRENGTH: If the sender himself believes in a message that he is about to 


transmit, there is bound to be strength and conviction in whatever he tries to 
state. 


Þ SINCERITY: it means sender should be sincere. A sincere approach to an 
issue is clearly evident to the receiver. If the sender is genuine, it will be 
reflected in the manner in which he communicates. 


 


7 C’s OF COMMUNICATION: 


Þ COMPLETENESS: The communication must be complete. It should convey 
all facts required by the audience. 


Þ CONCISENESS: Conciseness means wordiness, i.e.  communicating what 
you want to convey in least possible words without forgoing the other C’s of 
communication. 


Þ CONSIDERATION: Consideration implies “stepping into the shoes of others”. 
Effective communication must take the audience into consideration, i.e.  the 
audience’s viewpoints, background, mind-set, education level, etc.  


Þ CLARITY: Clarity implies emphasizing on a specific message or goal at a 
time, rather than trying to achieve too much at once. 


Þ CONCRETNESS: Concrete communication implies being particular and clear 
rather than fuzzy and general. 


Þ COURTESY: Courtesy in message implies the message should show the 
sender’s expression as well as should respect the receiver.  


Þ CORRECTNESS: Correctness in communication implies that there are no 
grammatical errors in communication. 


  


PRINCIPLES OF COMMUNICATION:







 
 


 
 
 


Check our website www.anujjindal in for enrolment, Course details and other 
updates! 


Or 


Log on to our mobile application. 


 


 


  







 
 


 


 


 


 


 


 


 


 


 


 


 


“HALL OF FAME” 
 


 







 
 


 
RBI 


 


 


 


 


 


 


 


 


 


 


 


550+ Students cleared RBI Phase 1 


300+ Students clear RBI Phase 2 


48 Students got selected in RBI 
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NABARD 


  







 
 


 


 
UGC NET JRF 
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